WATER PLAN




October ‘21 presentation noted Water Plan changes and
outreach plans.

Highlighted 2020-2022 efforts to get early input which
yielded ~200 pages of comments.

Spoke to CWCB'’s mission, its work to provide policy
direction, support tools and local project funding.

Noted the 90-day public comment period starting 6/30/22,
and offered the opportunity to participate in events.

e

CWCB MISSION:

“To conserve,
develop, protect
and manage

Colorado’s water
for present and
future generations.”




engagecwcb.org



PUBLIC COMMENT PERIOD
JUNE 30 - SEPTEMBER 30

Visit engagecwcb.org

FINAL IN JANUARY 2023




EVENTS
HELD IN
44/64
GCOUNTIES.

OVER 100
EVENTS
T0 DATE.

PLANS TO
HITALL
GCOUNTIES.



LISTENING SESSIONS

e September 1 — Vibrant Communities, 4:00 — 6:00

e September 28 — Robust Agriculture, 4:00 — 6:00



OTHER WAYS WE'RE INCREASING ACCESS

e Copies to every county seat library
e CWCB podcast on the Water Plan

* Press Release
e Contract support (TV and radio)

e Translating materials

e Water ‘22 campaign

e Support from Collaborating Agencies



ITERATIVE PLANNING AND INPUT

2015 2017 2019 2020- 2022 I znzil_igznz‘:'.\_

SORY GROUPS

- IMPLEMENTATION WORKING GROUP ‘
-WATER PLAN SCOPING WORKSHOPS

WATER EQUITY TASK FORCE /
“-PUBLIC COMMENT PERIOD -~



1200 sSTAKEHOLDERS ACROSS COLORADO
200 PAGES OF MEETING NOTES
20 cwcB STAFF MEMBERS
15 BOARD MEMBERS
15 woRrksHoPS

Q@ ROUNDTABLES
1 TASK FORCE



WHAT IS THE WATER PLAN?

0 AN OPPORTUNITY TO PARTNER

e Sets the stage for collaboration, resilience and mitigating risk

e Shines a light on critical state water issues

@ A STRATEGY FOR CWC(CB
e A CWCB planning document

Highlights agency opportunities for leadership




COLORADO VISION

0 PARTNER ACTIONS

* Grants for local projects; local collaboration, individual action

@ AGENCY ACTIONS

e CWHCB actions and/or collaborative state actions




PARTNER
ACTIONS

EXAMPLES OF LOCAL WATER PROJECTS & INITIATIVES

50 Acrions

CONSERVATION  WATERSHED HEALTH
&LAND USE &RECREATION

ENGAGEMENT WATER STORAGE
&INNOVATION &SUPPLY

AGRICULTURE

AGENCY ACTIONS CWCB + SUPPORTING AGENCIES WILL TAKE



COLORADO’S WATER VALUES

A productive economy that supports
vibrant and sustainable cities,
agriculture, recreation and tourism.

3 A strong environment
with healthy watersheds,
rivers, streams
and wildlife.

2

An efficient and effective water
infrastructure system.

An informed public with creative, forward-
thinking solutions that are sustainable
and resilient to changing conditions and
result in strong, equitable communities
that can adapt to and thrive in the face of
adversity.



ACTION AREAS

COLORADO VISION

VIBRANT COMMUNITIES

municipalities, utilities, industry, cities, towns, and
small urban and rural communities

ROBUST AGRICULTURE

established cash crop farms, local food, orchards,
ranching, Acequias, ditch companies

THRIVING WATERSHEDS

environment and recreation, river health,
watershed health, forest health, aquatic species

RESILIENT PLANNING

climate adaptation, climate extremes, equity,
inclusivity, supportive government, education

Public outreach
and education

Funding

Policy and
regulatory changes

Collaboration groups

Watershed planning

Climate adaptation
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Innovation
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Equity

Endangered species
recovery programs

£

Natural hazard planning

-
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TOOLS FOR ACTION

Land and water use
planning integration

Data collection and sharing

Water storage

Conveyance infrastructure

Water efficiency and
conservation programs

Water reuse
Collaborative water

sharing agreements

Stream/watershed restoration
and enhancement

Flow enhancement
and maintenance



LOCAL CONTROL & STATE SUPPORT

 We need local communities, individuals and organizations to implement.

 We can help with grants, loans, tools, studies and other support.

e Legislative support has helped fund water plan grants, WSRF and more.
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WATER PLAN

COMMIT.
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There is up to a 740,000 AF gap by 205?().

“Climate Change Is water change ...and there’s hope.”

- Brad Udall



WATER PLAN
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