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Colorado Tourism Roadmap

CTO Vision:

We empower the Tourism Industry by inspiring @
the world to explore Colorado respectfully and

responsibly. N Economic

Vitality

A

Our plan seeks to advance the strength and } SDestinztiﬁp
resilience of the Colorado tourism industry || Stewardship
through collaboration, inclusivity, innovation & t mﬁ
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Destination Marketing/Management
Organizations (DMO'’s)

« Educate residents and travelers on
responsible travel

* Be valuable marketing partner to tourism
industry

« Strive to ensure all feel represented and
welcome
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Do Colorado Right - Campaign Overview

Do Colorado Right is the state of Colorado’s responsible travel campaign

o Protecting our cultural and natural resources
o Promoting traveler safety
- Began running in 2020 as Covid-19 safety education
. Expanded to Destination Stewardship THNGSTODO  HOTELS&LODGNG  EVENTSGFESTVALS | TRPIDEAS  ReGionsacmes | speciorrers ()

« How to Explore Colorado Thoughtfully — bemevstere C T © Languages v

e www.DoColoradoRight.com i P o
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Campaign Strategy

Campaign Goals:
Protect Colorado’s cultural and natural resources
o Promote traveler safety
Campaign Target:

o Primary Target - Visitors showing intent to
travel and visitors currently traveling in state

o Secondary Target - Residents of Colorado
Messaging:

o Engaging content shared primarily by
experts and/or influencers

o No finger wagging
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Campaign Strategy

 DCRis positioned as a PSA (public service
announcement)

« The campaign features engaging influencers. The talent is
asked to volunteer their time.

* Previous talent includes:

o Philip Henderson - mountaineer, led first all-Black
team on Everest

o Sabré Cook - female racing driver
o Quin Gable - van life influencer, 1.1M followers
o Nelson Holland - outdoor influencer, 78k followers

* Media is frequently secured in conjunction with added
value or at a discounted rate
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» The 360 Marketing Campaign includes:
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(@)

(@)

O
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Programmatic
Online travel agencies (i.e. Expedia)
Social media

Colorado Tourism Office printed Official State
Vacation Guide

DoColoradoRight.com dedicated website

Welcome Centers
Denver International Airport (DEN) Signage

» Support Care for Colorado Coalition and Care For
Colorado Leave No Trace Principles

» Resident-specific campaigns (i.e. 9News)
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Content

Do Colorado Right has covered the following topics to date:

Fire Mitigation Public Transportation

Trash Disposal Backcountry Safety
Reusable Bottle Usage Avalanche Safety

Staying on Trail Hiring A Guide
Greener Travel Options

Partner with content experts including Colorado Search & Rescue, CDOT, UCHealth and
Colorado Parks and Wildlife
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HIKING IN COLORADO?

PACK THE TEN
ESSENTIALS

[[JcoLorao rishT.com

DRINK 2X THE
VWATER AT ALTITUDE.

[- o } 2 TRAVEL INFLUENCER

| NELSON HOLLAND | HIKING ENTHUSIAST J SEmwumnn“Esn

B PHILIP HENDERSON QUIN GABLE




Summer Do Colorado Right Activations

Campaigns:
: . Water Safety
@Mﬂ, Eat Local

(i

WESTAY
GREEN,

BEA WINNER.
RECYGLE YOUR
ALUMINUM.

Approx. 2,000
RecyClaw Plays RTD Train Wrap §
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st Do Colorado Right - Results

e

* Reached approx. 11.4M people

« 228M impression to date

» Per most recent SMARI testing in winter, 97% of
snow travelers felt positive about the campaign,

meaning there were almost no negative reactions

 Also per SMARI, Colorado has experienced a 20%
increase in perception as a leader in safeguarding
its natural resources

e Amplified on a local level in 20 different
destinations
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Care for Colorado Coalition

- Network of 100+ partners from
around the state

- Includes state/federal agencies,
nonprofits, travel-related
businesses and more

« Support and strengthen CTO's

effort to protecting state’s natural CARE FOR
COLORADO

COALITION




The Care for Colorado Leave No Trace Principles

Be Careful With Fire
Know Before You Go

Stick to Trails

Leave It As You Find It
Trash the Trash

Keep Wildlife Wild
Share our Trails & Parks




Care for Colorado Toolkit

Care for Colorado Brand Book
Care for Colorado Logos

Posters & Print Ads "Customizable”
Trallhead Sighage "Customizable”

Map Module Vo N/ 8
Brochure
Stickers ;
Social Media Graphics
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FIRE RESTRICTION

The new COTREX wildfire tool is desigred to aid v
the Know Before You Go principle by pr
p'r;.:ll.mj bun
to wwe COTREX 50
prevent wildfires.

on
w\'dﬂ e tool. Sign wp througl
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IN EFFECT

nd residents in practicing
wding updates on active wildfire and
visories around the state. Help us encowrage visitors and residents
we can all Do Colorodo Right by stayirg safe and helping
- availsble on the COTROX app m early May. Plesse
a CFC In Action Workshop on the new COTREX

linke

2 fram

COLOI
TOUFHSM OFFICE

care For  MONTHLY MESSAGING & RESOURCES
COLORADO QR LEADERS IN DESTINATION STEWARDSHIP

Keep Wildlife Wild: Bear Aware Edition

The official start to spring brings the annual reminder from the Colorado Tourism
Office, Leave No Trace and Colorado Parks and Wildlife that bears are emerging from
their slumber and beginning the search for food. Help locals and visitors alike feel
zomfortable traversing Colorado's bear country and create memorable experiences in
the outdoors by educating on the importance of being bear aware. Let’s all do our
sart to help conserve our wildlife by working to reduce the chances of human-bear
nteractions.

Cravi. @

care For  MONTHLY MESSAGING & RESOURCES
COLORAPO  FOR LEADERS IN DESTINATION STEWARDSHIP

Safety in the Backcountry

Vhether you’re a beginner or a pro, Colorado’s backcountry offers thrilling
pportunities to take your skills to new heights and can be tremendously rewarding.
lowever, traveling through Colorado's wide-open snowscape can also be inherently
isky.

Vhile there are numerous possible hazards when recreating in Colorado’s winter
\ackcountry, avalanches pose the biggest threat and can happen year-round in snowy
onditions. The Colorado Avalanche Information Center documented 96 avalanche
ncidents in 2022-2023 that caught 122 people, an increase from the 10-year median
f 56 incidents and 84 people caught.

‘or those that plan to head into our exhilarating backcountry this winter, Do Co
ght and keep safety in mind by following the Care for Colorad Trace

rinciples. Minimize your risk by planning ahead — ¢ st, carmn

walanche-rescue gear, be prepared for changing conditions Aﬂd recreate responsibly.
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Crisis Communications Plan

The CTO has developed a comprehensive Crisis
Communications Plan that thoroughly details protocols,

procedures and steps the CTO will follow in the event of a crisis
situation.

Primary Goal: To deliver a clear, concise message to the media,
tourism industry members, government officials and consumers
In a direct and timely manner.
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Partner Communications & Recovery Toolkit

This toolkit offers a variety of crisis communications preparedness and
recovery assets for communities and organizations impacted by natural
disasters and tourism crisis situations. Updated post pandemic to reflect
the ever evolving landscape of crisis communications.

Preparing for a crisis
e Communication tips

e Social Media tips
e Crisis Recovery Support

https.//colorado.gov/crisis-communications-and-recovery-toolkit
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Crisis Recovery Support

CTO and OEDIT offer a variety of crisis recovery assistance opportunities
such as:

e Tourism Marketing Matching Grant
e Colorado Micro Loans Program
e Tourism Development Grant

CTO also offers multiple marketing communications opportunities and
mentorship to support areas impacted by crisis situations.

This includes focused pitching and news releases to generate influencer
and media coverage of the destination.
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Welcome Center Program

» Been in place for 30+ years FORTCOLLNS

« Aimed at driving traveler spending and Oty RS
dispersing visitors across the state;
valuable platform for both industry and

state agency partners.

WELCOME CENTER

FRUITA WELCOME CENTER
WELCOME CENTER

- LA
» Over 1 Million Served Annually - et
Wi THINAD
O WELCOME CATER WELCOME CENTER
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Tourism Tuesday Newsletter

Sign up for our weekly industry newsletter that
highlights current and upcoming programs,
grant opportunities, industry research updates,
partner highlights and more!




Where to Find Us

Industry
e Industry Site: www.oedit.colorado.gov/colorado-tourism-office
e Linkedin: www.linkedin.com/showcase/colorado-tourism-office/

Consumer

e Website: www.colorado.com

e Facebook: www.facebook.com/visitcolorado
e Instagram: www.instagram.com/VisitColorado
e Twitter: www.twitter.com/Colorado
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