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CTO Vision:
We empower the Tourism Industry by inspiring 
the world to explore Colorado respectfully and 
responsibly.

Our plan seeks to advance the strength and 
resilience of the Colorado tourism industry 
through collaboration, inclusivity, innovation &
leadership

Colorado Tourism Roadmap



Destination Marketing/Management 
Organizations (DMO’s)

• Educate residents and travelers on 
responsible travel

• Be valuable marketing partner to tourism 
industry

• Strive to ensure all feel represented and 
welcome





• Do Colorado Right is the state of Colorado’s responsible travel campaign

○ Protecting our cultural and natural resources

○ Promoting traveler safety

• Began running in 2020 as Covid-19 safety education

• Expanded to Destination Stewardship 

• How to Explore Colorado Thoughtfully 

• www.DoColoradoRight.com

Do Colorado Right - Campaign Overview 



Campaign Goals:

• Protect Colorado’s cultural and natural resources

○ Promote traveler safety

• Campaign Target:

○ Primary Target - Visitors showing intent to 
travel and visitors currently traveling in state 

○ Secondary Target - Residents of Colorado

Messaging:

○ Engaging content shared primarily by 
experts and/or influencers

○ No finger wagging

Campaign Strategy



• DCR is positioned as a PSA (public service 
announcement)

• The campaign features engaging influencers.  The talent is 
asked to volunteer their time.

• Previous talent includes:

○ Philip Henderson - mountaineer, led first all-Black 
team on Everest

○ Sabré Cook - female racing driver

○ Quin Gable - van life influencer, 1.1M followers

○ Nelson Holland - outdoor influencer, 78k followers

• Media is frequently secured in conjunction with added 
value or at a discounted rate

Campaign Strategy 



• The 360 Marketing Campaign includes:

○ Programmatic

○ Online travel agencies (i.e. Expedia)

○ Social media

○ Colorado Tourism Office printed Official State 
Vacation Guide

○ DoColoradoRight.com dedicated website

○ Welcome Centers

○ Denver International Airport (DEN) Signage

• Support Care for Colorado Coalition and Care For 
Colorado Leave No Trace Principles

• Resident-specific campaigns (i.e. 9News)

Campaign Strategy
(CONTINUED)



Content
Do Colorado Right has covered the following topics to date:

• Fire Mitigation
• Trash Disposal
• Reusable Bottle Usage
• Staying on Trail
• Greener Travel Options

• Public Transportation
• Backcountry Safety
• Avalanche Safety
• Hiring A Guide

Partner with content experts including Colorado Search & Rescue, CDOT, UCHealth and 
Colorado Parks and Wildlife



Check Local Fire Bans- Quin Gable 





Summer Do Colorado Right Activations

2 Hydration Stations

4 Pedicabs

10,000+ Aluminum Cups

Approx. 2,000 
RecyClaw Plays

Campaigns:

Water Safety 

Eat Local

RTD Train Wrap

DEN Refill Stations



Do Colorado Right - Results

• Reached approx. 11.4M people

• 228M impression to date 

• Per most recent SMARI testing in winter, 97% of 
snow travelers felt positive about the campaign, 
meaning there were almost no negative reactions

• Also per SMARI, Colorado has experienced a 20% 
increase in perception as a leader in safeguarding 
its natural resources

• Amplified on a local level in 20 different 
destinations





Do Estes Right: Be Careful With Fire 



CTO Outreach CTO Outreach 



Care for Colorado Coalition 
• Network of 100+ partners from 

around the state

• Includes state/federal agencies, 
nonprofits, travel-related 
businesses and more

• Support and strengthen CTO’s 
effort to protecting state’s natural 
resources



The Care for Colorado Leave No Trace Principles  

• Be Careful With Fire
• Know Before You Go

• Stick to Trails

• Leave It As You Find It

• Trash the Trash 

• Keep Wildlife Wild

• Share our Trails & Parks 



Care for Colorado Toolkit 

• Care for Colorado Brand Book 
• Care for Colorado Logos 
• Posters & Print Ads *Customizable*
• Trailhead Signage *Customizable*
• Map Module
• Brochure
• Stickers
• Social Media Graphics





Crisis Comms PlanCrisis Comms Plan



Crisis Communications Plan

The CTO has developed a comprehensive Crisis 
Communications Plan that thoroughly details protocols, 
procedures and steps the CTO will follow in the event of a crisis 
situation. 

Primary Goal: To deliver a clear, concise message to the media, 
tourism industry members, government officials and consumers 
in a direct and timely manner.



Partner Communications & Recovery Toolkit 

This toolkit offers a variety of crisis communications preparedness and 
recovery assets for communities and organizations impacted by natural 
disasters and tourism crisis situations. Updated post pandemic to reflect 
the ever evolving landscape of crisis communications. 

Preparing for a crisis 
● Communication tips 
● Social Media tips 
● Crisis Recovery Support 

https://colorado.gov/crisis-communications-and-recovery-toolkit  



Crisis Recovery Support 

CTO and OEDIT offer a variety of crisis recovery assistance opportunities 
such as: 

● Tourism Marketing Matching Grant
● Colorado Micro Loans Program
● Tourism Development Grant

CTO also offers multiple marketing communications opportunities and 
mentorship to support areas impacted by crisis situations. 

This includes focused pitching and news releases to generate influencer 
and media coverage of the destination.



Welcome Center Program

• Been in place for 30+ years

• Aimed at driving traveler spending and 
dispersing visitors across the state; 
valuable platform for both industry and 
state agency partners. 

• Over 1 Million Served Annually



Tourism Tuesday Newsletter

Sign up for our weekly industry newsletter that 
highlights current and upcoming programs, 
grant opportunities, industry research updates, 
partner highlights and more!



Where to Find Us

Industry
● Industry Site: www.oedit.colorado.gov/colorado-tourism-office
● Linkedin: www.linkedin.com/showcase/colorado-tourism-office/

Consumer
● Website: www.colorado.com
● Facebook: www.facebook.com/visitcolorado
● Instagram: www.instagram.com/VisitColorado
● Twitter: www.twitter.com/Colorado



THANK YOU




